2 Key Takeaways:
Your Keyword Research

Cheat Sheet

e |It's About Listening, Not Stuffing: Keyword research is the process

of discovering the real words and questions your audience uses.
Your goal is to answer them, not to cram words into your content.

e Search Intent is King: The #1 rule. Before you create content,
always check Google to see what kind of results rank. Your content
must match the user's goal (to learn, to research, or to buy).

e Start with Free Tools: You don't need a big budget. Use Google
Keyword Planner for volume data, AnswerThePublic for questions,
and Google Autocomplete for ideas.

e Target "Low-Hanging Fruit": As a beginner, avoid broad, highly
competitive keywords. Instead, focus on long-tail keywords (longer,
more specific phrases) that have lower search volume but are
easier to rank for.

e Organize for Authority: Don't just create random posts. Group your
keywords into topics using the Pillar-Cluster Model. Create one
comprehensive pillar page on a broad topic and support it with
detailed cluster blog posts. Link them all together internally.

e It's an Ongoing Process: Search trends change. Revisit your
keyword strategy every few months and update old content with

new keywords to keep it fresh and relevant.




